Date: Thursday, October 30, 2008

WaShlngton Location: ARLINGTON, VA
Circulation (DMA): 16,073 (8)
BUSINESS JOURNAL @zials kS
Page: 43 . .
Keyword: Cher Murphy Public Relations

THE ECONORMY
Small business hardest
hit by harsh economy

Small businesses suffer the effects of a
harsh economy more than others, according
to the Small Business Administration.

To survive, small businesses must active-
ly address the challenges of bad times and
not just try to hold on until things improve,
says Cher Murphy, president of Cher Mur-
phy PR LLC, a public relations agency with
offices in Virginia and Miami.

“It’s not enough to simply hang a sign
that you are in business and sit back and
wait for the masses to come through the
door,” she says.

Small businesses can take a number of
steps to survive.

They can look for ways to cut some of
their costs, including their energy use. They [
also should focus only on profitable enter-
prises. And they should not allow clients to
fall behind in payments.

In addition, a positive attitude is impor-
tant as businesses go through a difficult eco-
nomic period.

M LISA BROAD
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